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Recent Activities at |-House

Jan. 16, 2014 Japan-India Distinguished Visitors Program
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Is India at a Turning Point?

Pratap Bhanu Mehta President and Chief Executive, Centre for Policy Research
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India is undergoing a pivotal transformation as a
result of interrelated political, economic, and social
crises. Dr. Mehta argued that long-standing prin-
ciples underlying the state are untenable in the
face of an increasingly engaged civil society. The
status quo—where government officials have had
wide discretion, operated in secrecy, and been
accountable only to their superiors—is no longer
acceptable. Unfortunately, the political system has
not responded adequately to this breakdown,
leading to political apathy. But, as Dr. Mehta
pointed out, the rise of the anti-corruption Aam
Aadmi Party is forcing other political parties to
address reform issues, setting the stage for the
upcoming national election to be fought on a new
basis. Dr. Mehta viewed this political orientation
toward reform as cause for optimism, but noted
that India’s opposition parties have yet to clarify
their policy positions, and that the unclear eco-
nomic outlook complicates the situation. Despite
the challenges ahead, however, he suggested that
the gradual breakdown of the old system will likely
compel India to continue on the path to political,
economic, and social reform.
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Potential and Limits of CSR

David Vogel Professor, University of California, Berkeley
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Corporate social responsibility (CSR) has become a
business norm for global corporations and changed
the environmental impact of those companies.
However, there are still limits as to what CSR activi-
ties can do to alleviate social problems or improve
profitability. Dr. Vogel also gave his analysis of recent
debates surrounding CSR, citing cases in the United
States and Europe.
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A Message to the Global Leaders of the Future
Gyohten Toyoo President, Institute for International Monetary Affairs (IIMA)
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Mr. Gyohten explained the fast-changing world
after 1980 using three key terms: globalization,
domination of finance and information, and power
shift. He discussed how Japan should maintain and
increase its power and ideals without losing balance
and about Japan’s role in Asia and the world. Lastly,
he touched upon the importance of personal com-
munication and self-awareness.
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Ordinary Transformations: Where Story Comes From

Bruce Holland Rogers Writer
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Lecture
Politics and Challenges in Myanmar
Nemoto Kei Professor, Sophia University
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Reading BFZE TAI-KYhY BBaRZEHE
About Japan

Tropic of Orange by Karen Tei Yamashita

Reading by Gayle K. Sato Professor, Meiji University
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More on the Web
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I-House holds various public programs to deepen
international understanding. Please visit our web-

site for information on programs. i} indicates
more detailed reports are available.

search

I-House
www.i-house.or.jp
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Mao Danqlng Author; Professor, Kobe International University
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Despite the frigid turn in recent Sino-Japanese relations, the monthly magazine Zhiri
(Know Japan), introducing Japanese culture and lifestyle to a Chinese audience, has
been enjoying brisk sales. Zhiri highlights a single theme in each issue—examples
include uniforms, housing, Japanese Zen—as a vehicle to convey actual life in Japan.
We spoke with the magazine’s chief writer, Mao Danging, established author and
professor at Kobe International University, about the potential forimprovement in
Sino-Japanese cultural exchange indicated by Zhiri’s success.
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The monthly Zhiri has been causing quite a stir
in both China and Japan. Could you tell us some-
thing about how it came into being?

Zhiri literally means “to know Japan,”and from the
beginning my idea was that the Chinese should
have a better idea of who they are dealing with.
China has traditionally seen itself as the center of
civilization; this has both good and bad aspects.
For one thing, it can lead to a certain arrogant
shortsightedness and lack of interest in others,
which is certainly not a positive stance. It was to
counter this perspective that | wrote the essays in
Nippon mushi no me kiko [A Bug's-eye View of
Japan] fifteen years ago. As the title suggests, it
was a modest, casual, close-up look at everyday life
in Japan. My encounter with a young man who
read the Chinese edition of that book became the
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Born in Beijing in 1962. After graduating from Peking
University, he entered the Institute of Philosophy of the
Chinese Academy of Social Sciences. At the age of twenty-

five he traveled to Japan to study at Mie University and
later on began a career as a writer. His personal account of
life and travel in Japan, Nippon mushi no me kiko [A
Bug's-eye View of Japan] (Hozokan, 1998), won the Bleu
Mer Literary Prize. He has been active in literary circles in
both Japan and China.
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impetus behind the founding of Zhiri. An editor
himself, he was impressed by my essays and came
to a lecture | gave in Beijing in 2008. He said to me,
“China today is flooded with Japanese novels, fash-
ion, music, and animation, but there isn't much out
there that introduces the totality of the culture.
Would you help me to publish a magazine that
would do that?” So this young man—Su Jing—is
now our editor-in-chief.

The year you started Zhiri, 2011, was one of
increasing tensions between Japan and China
surrounding the collision of a Chinese fishing
boat with Japan Coast Guard vessels near the
disputed Senkaku Islands. Why did you decide
to buck the trend and proceed with launching
the magazine?

We thought the timing was crucial. | think if we
had launched in 2008 when we first came up with
the idea, it would have failed. Because at that
point, it was all about the Beijing Olympics—no
one had time for Japan. So Su Jing and | incubated
the idea, waiting for just the right time. Then the
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fishing boat incident occurred in the autumn of
2010. There was an immediate wave of tension in
Sino-Japanese relations, and big demonstrations
all over China. The Japanese media was flooded
with negative images of China. And we thought:
this is our chance. Why? Because whenever there is
praise, there is criticism. And conversely, whenever
there is someone opposing something, there is
always someone who will emerge to oppose that.
Just like the mechanisms of the market. So we
launched with great fanfare.

What sort of people are reading the magazine?

In broad terms, our target audience is young
people aged 18 to 35. In this age bracket, people
without family responsibilities predominate; they
have plenty of time to read, and as a generation
they are also avid consumers of Japanese culture.
The thousand or so people that visited the Zhiri
booth at the Shanghai Book Fair in August 2013
were all young people. Su Jing, who lives in Beijing,
is squarely in the midst of our readers’ generation,
and has an excellent grasp of the topics that inter-
est them. My job is to link that up with information
on the realities of Japanese culture and lifestyles.

| hear that your October 2013 issue featuring
manga sold over half a million copies. Why do
you suppose it did so well?

| think there are several reasons. One was that we
very accurately analyzed the needs of our readers.
We keep asking ourselves what sort of features on
Japan will appeal to the Chinese audience.
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The monthly Zhiri sells for 35 yuan (about 590
yen). Not cheap, but the average circulation
is 50,000-60,000 copies a month, and the
issue featuring Japanese manga sold 500,000
copies.
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Another factor is the richness of the content. With
Zhiri we are working to make something that will
give readers a comprehensive look at a specific
subject. For example, with the manga issue, we
provided a systematic introduction to the major
Japanese publishers and manga artists, interviews
with editors at the major publishing firms, and
critiques and evaluations by prominent Chinese
comic artists. We even provided an index at the
back so that readers could use this issue as a
single-volume reference work on the world of
Japanese manga. | think our strength is that we
don't approach our topics from a single, narrow
perspective—we have the ability to collect and
curate a lot of diverse information.

There are no advertisements in Zhiri. Why is
that?

Plastering a magazine with ads dilutes its brand
value. Moreover, in a magazine whose purpose is
to introduce Japan, ads for Toyota and Sony are
inappropriate. That is my firm conviction, and |
think it is another major reason that sales of Zhiri
have been so strong. In other words, it is essen-
tial to clearly emphasize that this is a magazine
about Japanese culture, but one that is being
created by Chinese for other Chinese. This policy
is not limited to ads. Our masthead list of staff
and contributors is a list of Chinese names—you
can tell at a glance that it is a magazine made by
Chinese people. If it had been created by Japa-
nese people, from a Japanese perspective, | do
not think it would have won the acceptance that
it has.

Certainly the approach in Zhiri is completely
different from the type of cultural PR put out by
the Japanese government.

Government PR has an artificial, man-made quality,
but what we are doing is natural and unscripted.
Magazines grow in the sunlight of the market and
are watered, so to speak, by their readership. Pub-
lishing is, after all, a business, so our challenge is
how to tailor a variety of Japan-related topics to
the needs of our Chinese readers—something that
requires a perspective different from that of the
Japanese themselves. In a sense, the emphasis is
more on “consuming” Japanese culture than it is on
“understanding” it.
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So is the magazine completely defined by a Chinese
way of looking at things? | would say no. Letting go
of the macro perspective to pay attention to the
smaller details of everyday life is not at all a typi-
cally or traditionally Chinese approach—but this
focus and mode of expression is the unique char-
acteristic of Zhiri. So in this sense, | think we are
quite different, not only from the PR that the
Japanese create about themselves, but from tradi-
tional Chinese approaches to Japanese culture.

You mean most Chinese people don’t see the
world from what you call “the bug’s-eye view”?

No, | think they tend to prefer the “dragon’s-eye
view." Dragons are of course mythological creatures,
but the idea is of a majestic creature lording it over
and looking down from above on the things of this
world. Before | came to Japan, | also based most of
my knowledge on books and liked to discourse on
grand themes like national policy and the state. But
in the midst of my everyday experience of Japan
my eyes were opened to another possibility: that of
examining things carefully from the humble per-
spective of the bug crawling along the earth. One
of the reasons | was so strongly attracted by Japa-
nese culture was the spirit of craftsmanship
(shokunin katagi) you find here—a down-to-earth
spirit of single-mindedly engaging in your work.
This was a major influence on my “bug’s-eye view”
concept, which in turn developed into the concept
behind Zhiri. This deliberately “small” perspective on
Japan may not take in the entire landscape. But |
believe there is truth in it. The success of Zhiri
proves that there are large numbers of young
people in China sympathetic to this way of thinking
of mine, and | think this is quite significant.

Do you think that the way young people in China
think of Japan is in the process of changing?

Compared to the level of anti-Japanese sentiment,
the trend toward wanting to understand Japan
better is very limited. But what is important is that
even in China, where anti-Japanese sentiment runs
so strong, there are still people who want to learn
more about Japan. Even a small force can, with
persistent grass-roots effort, gain significant mo-
mentum. We're not going to get there in a single
leap, but | believe Zhiri can make a contribution to
nurturing healthier ways of thinking.
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Mao further stated that Zhiri is expanding its
scope of activities, with a Japan tour, webcast,
and planned Japanese-language school.
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| believe that knowledge of Japan will make Chi-
nese youth wiser. As you can see from the logo on
the cover of our magazine, the Chinese character
for “wisdom” & is a compound of the characters
for zhi &0 [“to know”] and ri H [“sun,” but also
“Japan”]. This is the message we wanted to convey
with this logo. It is very important for Chinese
people, especially Chinese youth, to better know
the way Japanese people think by learning more
about how they live their daily lives. There are a
variety of issues dividing Japan and China, but it is
important to calm down and take a good look at
each other’s culture.

To deepen relations between Japan and China
will require effort from the Japanese side as well.
What would you like to see Japanese young
people doing in this regard?

| understand that some students at Kobe Interna-
tional University have learned from my example
and are planning to start a magazine aimed at
increasing Japanese knowledge of China. The fact
that at a time when anti-Chinese sentiment is run-
ning at an all-time high there are still young people
in Japan who want to make the effort to learn
more about China is very gratifying and encourag-
ing to me, since | have devoted myself to building
a bridge between the two countries.

The rich cultural resources of Japan lie right next
door to China. On the other hand, Chinese culture
can certainly not be written off. China, too, has an
outstanding cultural tradition. If young people in
both Japan and China become consumers of each
others’ cultures, using them to enrich their own
lives, then ultimately wisdom will result. And it is
my hope that this will happen sometime in the
near future.

ZDAVHFE1—IE2013F12B10HIC{TThNIZHDTT,
This interview was conducted on December 10, 2013.

HEF BE SRS (ERXXtEETEES)
By &R WDE
Interviewer: Furuhata Takashiro, Executive Director, Interna-

tional House of Japan
Photographer: Shinohara Saori
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Introducing historical events or persons related to the I-House.

[ FE+E]

Azabu Juban
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Azabu Juban is a cosmopolitan district of central Tokyo where I-House is
located. Juban literally means “Number 10” and is thought to have been
the area’s designation when a nearby river embankment was being
widened following the great fire of 1657. The district was a residential area
for feudal lords before an equestrian training ground and race course were
moved here from nearby Shiba in 1729. A horse market soon arose, and
inns and teahouses were also built. Azabu was the site of the first US
consulate in Japan, established in 1859 on the grounds of the temple
Zenpukuiji, initiating formal diplomatic relations between the two countries.

[ akE ] ] ]
Ogawa Jihel useo-1933)
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Yamagata Aritomo, Saionji Kinmochi, Konoe Fumimaro—one man beloved
of all these leaders of the Japanese state since the Meiji Restoration was the
Kyoto master gardener Ogawa Jihei VII. In 1894, Ogawa drew water from
Lake Biwa to create the garden at Yamagata's retreat, Murin’an—and from
that time onward created a number of naturalistic modern Japanese
gardens integrating lively water features into a natural landscape. His fame
led lwasaki Koyata, the fourth-generation head of the Mitsubishi zaibatsu,
to commission Ogawa to design the garden for Iwasaki’s residence (now
the site of I-House). There are few places in Tokyo where Ogawa’s work can
be seen, which makes the I-House garden that survived the firebombings
of World War Il especially precious.

[EH %]

Yoshida Shigeru (1878-1967)

SEORIICHIDERNTEENERLLOYI 715 —MEIE. BAERNTEH 1 EMADOE
SEEDDZIEHEFTOERGE V. EHOBEMNTTAREVWSERICTH D, ZITHRIEZD—
AMBRAREBANESRICEENTZONEHEOEHRIE > fe Al GETURFICABKE
EolEHDT L —>ZBH T\ EHOFUMNFICED1952F 11 B REBE TRESN
TN BRI SA00ADNEF S ZDI3FRICIF. SERTZRULTCEHMNBS Uik o
ENEONT TBHDEALDEZFLEUNSTY REIEHBO—EHHSFIHSINLED
ER.RET—Zo2I - A—FY 0 ADOIBSNTWS . BRAICERES L. SHDOH
FTAZIXILTS Y1265 016D f,

Yoshida Shigeru, a leading Japanese prime minister after World War Il, was
also a key behind-the-scenes player in the establishment of I-House. When
the Rockefeller Foundation pledged financial support, it had one condition:
100 million yen to be raised domestically in Japan. (At the time the prime
minister’s salary was only 110,000 yen a month.) However, with Yoshida’s
help, the fundraising campaign started off successfully with a big tea party
of 400 attendees at the prime minister’s residence in November 1952.
Three years later, Yoshida blessed the opening of I-House with calligraphy
in his own hand of a phrase from the Analects of Confucius: “Is it not
delightful to have friends come from distant quarters?” This scroll now
hangs at the entrance to our tea lounge, The Garden.
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Always the Same!

BXHas

Bl —HB

President, America-Japan Society
Fujisaki Ichiro

Zo FEBRXERE? I EMBAROBR. —A
FEEFVWDI2HEDOBEZ A TENBVWHEFES.FE
B.BEEREVWIVWEIREZHT, THRIFNT TR
NOWW BB STEND > TIEESBEFDIE
FA—=FIVIDITADIEF  BERREIZR
NP EHRIT ENDREBREPFEAMVNWTVND 2%
DU TELIERER T RICEENBLBESBENL S,
F5UREZEFEVNLTWESRIAIFR>TWTHHL
TNBFBTHRUAHDN—DTWDEDTY  fehas
Ko>TWB EZWWbRZIERB. MDD TEIRRE
LT EDEIZbhbhnicTitickizDITiEE-T
W ZN A ERICED BEBICRD . AUEZR
TW2, ZORDPEERICODARETRICE W, £z
HOEZRBNES—HEICREZEVWSONADHE
DFEWTH %,

SEORVWAIE. BANSETWSZEELEELL
H<DTZETHDTH—FKTWD 1 &EHWEDU,
BICIEU»HBETHEVWS LR IRTILA—Y
TDA—FVYRIL—LBEEL>ELUTWVWDHDT7AY
NDZREICESIE B THELSRFIEDEINALZ
B55FBEIF 7 —ILEFEERSSIEDBREFRDEED
SIEBRTCBEBATTHREDLEN . ESILZES LI
ANDT 1 —t Y NG ORECZNMRAFARIA
DEELEECREES,

FEF. HXBRASRESIEZ . BVWAKE. T
AVAANSEEEPESERSTVWR . BESDSE
FEWTWE R OAERREBEIEBREX LS
BETHD, D Ele—DEZ Iz,

“The I-House again!?” | cry. | often take my 92-year-
old mother out for a weekend lunch. | sometimes
suggest alternatives, but her request is always the
same.“Let’s go to the I-House. | like the garden.”

She orders the same dish as well: tuna sashimi on
rice. While the restaurant usually serves only green
tea, she always asks for hojicha, decaf tea, so that it
will not hamper her sleep. Now, they automatically
bring her hojicha without even being asked. It's
almost like one’s favorite pub, where they know
your order by heart.

She looks out over the garden, saying, “Oh, it’s so
lovely.” There was a time when she warned us as
a mother, “Be careful of the pond!” She has looked
out over that same garden as a grandmother and
now as a great-grandmother. Continuity, | think, is
the club life.

My mother suffered heart trouble on Christmas
Day and is now confined to her bed. My New Year’s
wish is that we can go back to the I-House and have
lunch together.

What | particularly like about here is that | often
bump into scholars | know from the States. We say
hello and sometimes arrange to have a meal
together. It’s a bit like the Orchid Room at the Hotel
Okura. | said that to an American professor, who
quipped, “Yeah, but Okura is for people with fat
wallets. Those with cool brains but with thin wallets
gather here!” Of course, he was half joking, but |
think that it was the objective of the founder, Mr.
Matsumoto Shigeharu, to provide a decent space
for just that sort of people.

About a year ago, | took on the presidency of the
America-Japan Society. The venue for our events is
usually either the Foreign Correspondents’ Club in
Yurakucho or the I-House, thus giving me another
connection with this great institution.

\-House

\NF

O From the restaurants

[—HERE258] BTERESL

“Ohanami” Chirashi-sushi

EBShBHEVICEFEFN T —Z0Y I ™ - H—FV,IcT. F%E
WZE2EEDERZRSENS. E5ULERZCEETIIV. HBTE
RY—XVRETT,

Please come and enjoy our “Ohanami” Chirashi-sushi. Our special
menu only for this season.

#AFR9 / Period 2014.3.21 (Fri) ~ 4,6 (Sun)
—#EKl2 /Regularrate ¥1,890 2382 /Discount rate ¥1,512

KR T —EXRN0%EINES B TV EEXT A IRERERXEREREOHICERINE Y,
ARBU B FHREOBERICKD MEHZEDDET,

Tax included. The above prices are subject to a 10% service charge. Discount rates are applicable for IHJ
members. New rates (reflecting the new consumption tax rate) will be applied starting from April 1, 2014.

Tea Lounge

ER b ERICH DERN—LETE2HYV1T7ILLANTY
The

Garden 7_-‘{_5'7~/:)‘rﬂ°73_;-‘>1
=R (Hours) /7:00 am-10:00 pm

\-House

\NFO

From the restaurants

RERE

Yozakura Kaiseki French Course

TJLYF Iz I7h %S5 TeEWSIEWOSEI—X%ZE . Z1AKT7Y
TENRBEEDHICBREULHLES N,

Our special Yozakura Kaiseki Course will be served at dinnertime
at the Restaurant SAKURA for the dates below.

#ARg / Period 2014.3.28 (Fri) ~ 4,6 (Sun)
—f%¥l® /Regularrate ¥12,600 £I5|%}% /Discount rate ¥10,080

KR T —EZRN0%ZEIES B TV REX T AN RERXEREREDHICERAI N,
ARTBURHREOBRICKD MEHEDDET,

Tax included. The above prices are subject to a 10% service charge. Discount rates are applicable for IHJ
members. New rates (reflecting the new consumption tax rate) will be applied starting from April 1, 2014.

SAKUR,4

Restaurant

LA KMZ>SAKURA

SRR (Hours) / 11:30 am-2:00 pm (lunch)  5:30 pm-10:00 pm (dinner)

CFH-BEWVWEDLE 7e:03-3470-4611
For reservations and inquiries website: www.i-house.or.jp/facilities/inquiryform_restaurant
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2014 April, May, June

Program Calendar

ERXERETITONETAT S A

Upcoming I-House Programs

BAE (LU BER) THEEcANET,

JPN
Japanese language

FEE (B ULIPBR) TRAZICBNE T,
ENG q
English language

9/23 ¢

12:15 pm

EE
Lecture Hall

JPN

2%:1,000H
(F4£:500M. =8 £
XBRIEBEENTEDEEA,
EE:704

Admission: 1,000 yen

(Students: 500 yen, Members: Free)
Lunch is NOT included.

Seating: 70

I-House Lunchtime Lecture
TEB7SVIADSRBEXR
—SH5RDTTEXHE  ZEZD
POIIOAMY BER2HRE

Japan from the Perspective of a Brazilian Resident
in Japan—Rethinking Multicultural Coexistence

Angelo Ishi Professor, Musashi University

RRDSHENEHANBDEDZH. BELSHK
BIABEANOEDHEZRHUVETHENHBD T
BWH HADODBREEORNZEEL ., FHAEIC
S TENT SV EERBT ZVILADIHE R P
REDBNWLLEERNS S HERRDER
ICBIFEBHBEDIRA Y M EEFELWIEERT,

Professor Ishi will talk about the background of
immigration policies in Japan and the keys for
awareness-raising for multicultural coexistence.
He will also explain issues faced by Brazilians
living in Japan and in other countries.

b/17 1.

7:00 pm
o

Lecture Hall

ENG
ES-:30)
EB:70%

Admission: Free
Seating: 70

japan@ihj

BEEFAVNZHSEZIAOMED
—BHEOERDS

=2 LT ATAY ROV R EBURES

BEH ¥ AAREFERERE(ETL—9)

Japan, the US and the Challenge of Demographics

Gene Epstein Economics Editor, Barron’s
Takita Yoichi Senior Staff Writer, Nikkei (Moderator)

Whok 2 TEBAOEE OETICHW, BREFEDN
BHIZTHEIOURIPHRE. ZORIGEBEICD
W KEBHOSREMFINOY X 0 FEY
REETHIIIRIAVRICBE LWL EEXT,
Fe  AOFHENSRBARORREBIEE 7R/ 2
TAEDVWTDRFZESHINEY,

&l&

&

Mr. Epstein will discuss the unique risks and
challenges that the Japanese and US economies
will respectively face from the plunge in the
dependency ratio of young to old, and the likely
ways each will respond to those risks and
challenges. Japan's growth strategy and “Abe-
nomics” will be evaluated from this standpoint.

6/27 «

7:00 pm

HE
Lecture Hall

JPN  ENG

RE ER

EE:70%

Hig BRRFES

MERBIRDE.
REBETFFANZERE

Admission: Free

Seating: 70

Co-sponsored by

the Japan-US Friendship
Commission

With consecutive interpretation
and copies of the original texts.

IHJ Artists’ Forum / Reading and Talk

CDHFKODBOIMUL

—XKEAFANKNIY Y- RXRU—DODHAKXREDEE
INRUY T e FRY)— SA BXERRTHTOSSL- 70—
AT TPV De=T=— vH9Fa—tyYAEFI—RANRELKE

This Body Is Like the Moon in the Water

American Poet Patrick Donnelly’s Encounter with Japan

Patrick Donnelly Poet; US-Japan Creative Artists Program Fellow
Stephan D. Miller Associate Professor, University of Massachusetts, Amherst

2004 F LD MBI (LE = EBIC LT OFR
ICEDD  ZORBHNSEHSDFEICHAARZEDF
FEEBDDZESICHBOIERRV—KEN . BAOHESR
R EREBMRUIMIRERAFELUE I e HR
EHEOLHAXNEMREDIT—KERIATHEAD
HHEEXERNICERITZ7OLRICOVWTRELW

Patrick Donnelly began translating shakkyo-ka
(Buddhist-related poems) with scholar Stephen
D. Miller in 2004. The result was an explosion of
creative energy for Donnelly, as he borrowed
strategies from Japanese literature for his own
poems. Donnelly will read from his Japan-
influenced poems, and, with Miller, read from

TCﬁ“_\%i@_O

their waka translations, discussing their collabo-
ration in bringing Japanese poetry into literary

English.
NOTICE NOTICE
ELHHEFER2 PEL-XRYILT
BB EF (H9:5588) FEKEMRZBTOY 5L TRE

ECHHEFERR (REHB 2014F6B~12R) 0RA4EZ=5HE
LTWET AUF 2T L -FEERBEDFMIE EEXCRED
VIT7HANTHEREBRR OR—IETEILEIW.3/13(K).
4/9(K)7:00pm SEBRXCRETEFREETEICLEHBES
ZRELET,

I-House is calling for applications for participants in the seventh Nitobe
Kokusai Juku, which will be held from June to December, 2014. Please
find detailed information on curriculum and guidelines for applicants on
our website (only available in Japanese). Briefing sessions will be held
from 7:00 pm on March 13 and April 9.

©Lina Jang

FEL-T7VT - TYFZETFL-IRGILTIF E—RRY T,
IR—=AXAL MC.¥YVRHEZBIVILFT7—T14AT. EIL T.
Va—yADYT—P U h—r-tr I —.F I . TI—/—hk
ICHBEULTEXE U FEP . HEADED R ENSA VY ANATFEN
fcfFmZzb R TRIKELE Y,

Akim Ndlovu (aka Akim Funk Buddha), multidisciplinary beat-boxer,
throat-singer, MC, and dancer from Brooklyn, is now in Japan on the
US-Japan Creative Artists Program. He has toured with Bill T. Jones and
performed in many venues including the Lincoln Center, La Mama, and
Blue Note. He will give a performance at the I-House in late May.

Reservations & Inquiries

EEESEE £EEE Program Dept,, IHJ

KTATZLBPOEBRBVWBEICED  F Y BB LOEENELZBEDHDE T BHLAH DB LT HRD EEEZHMSE LS,

KETOTSLDFMPEMOTOT7 =)L VTV hTTHEICBNET,
XETOT S LDRBRE R R EHSNTWSEERBHD30DRERDET,

Tel: 03'3470'321 1 (Mon.~Fri., 9:00 am-5:00 pm) Fax: 03'3470'31 70
E-mail: program@i-house.or.jp  websie: WwWw.i-house.or.jp

7077LDCFH-BEWEDE
SAIFHNZEBEVWUET  Reservations required

PLEASE NOTE: All programs are subject to cancellation or re-scheduling due to unforeseen circumstances. When making a reservation, please include a daytime
contact number or an e-mail address. A detailed schedule of the programs and profiles of the participants will be available on the IHJ website. As a general rule, the
doors open 30 minutes before the start of each program.




What Is I-House?

ERX{LSEIREBULIEZW,

NI EEAEBRXX LR (I-House=71/\VR) iF. HREHRDALDED
XAERREMNHBAZ B CEBELEROREZRZ IEZHMNIC. 19524
KAy 7x5—MEAZRBULHETEIRADERGRPEADNSOXEICLDERIL
ENEEBEFORBRAETI BODFENRIRBEOH T HFRDALHEN,
BRUBVES G TR ZRHBELTVWET,

The International House of Japan (I-House) is a nonprofit, nongovernmental
organization incorporated in 1952 with the aim of promoting cultural
exchange and intellectual cooperation between the people of Japan and those
of other countries. Inspired by the beautiful traditional garden which surrounds

the clean yet graceful design of its buildings, both foreign and Japanese visitors
can come together in creative dialogue and relaxed contemplation.

How to Support I-House

CAR.CHRHOEEW,

BRI REOEEIZ EANADZSHDOMEAN BE BRMERENSDIIEIC
Lo TXASN TV HMEDFEBES IcCERW LT EEIXICIE T
CARBBIWECHEMNEVWSTE TREDERBICCHNZEEVWERL LIFRT. A
B ABYEAEATHIEBRXMCRENDBEAEITEANCLDSHFMICIF T
ELOBBRENMEREINET,

The activities of the International House of Japan are supported by individual
and corporate members. We welcome your contribution through becoming
a member, renewing your membership, or making a donation. Donations to
the I-House by domestic corporations and individuals are deductible for tax

purposes in Japan. In the United States, donations are tax-deductible when
made through the American Friends of I-House.
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. 5 min. walk from Exit 7, Azabu-juban Station, Oedo Line
’ Twitter: @l_House_Japan 8 min. walk from Exit 4, Azabu-juban Station, Namboku Line

10 min. walk from Exit 3, Roppongi Station, Hibiya Line
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