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Yokai (Monsters) and the Japanese
Imagination

Komatsu Kazuhiko

Director-General, International Research Center for
Japanese Studies (Nichibunken)
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From antiquity, the Japanese have personified super-
natural phenomena, giving them physical shape and
form, and portraying them in pictures and in tales,
beginning as early as the historical chronicles of the
Nara period (710-94). A variety of types and forms of
yokai also appear in popular legend. These monsters,
according to Professor Komatsu, a leading expert in
yokai studies, often derive from natural phenomena,
or as transformations of everyday tools or fellow hu-
man beings.

What is common to all varieties of yokai, in Koma-
tsu’s analysis, is the animism at the root of traditional
Japanese religious beliefs. Spirits inhabit all things,
and can transform for good or ill within the context
of their relationship with human beings. Yokai are a
concrete manifestation of the harmful capacity of
spirits and, as residents of the “dark side” of the his-
tory of Japanese religion and folk belief, are a deeply
interesting subject for research.

Such monsters appear frequently in the folklore of
all areas of Japan subject to natural disasters such as
landslides, floods, tsunami, and typhoons. Komatsu
stressed that legends and folktales have importance
as a means of transmitting memory and wisdom
concerning natural disasters, which should be stud-
ied, not just from the standpoint of the natural sci-
ences, but also from the perspective of folklore and
yokai studies. A valuable first step, Komatsu sug-
gested, would be incorporating information on folk-
lore, rituals, and other commemorative devices
(shrines, stelae, etc.) into a hazard map database.
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China’s Prospects and Japan'’s Future
Niwa Uichiro Former Japanese Ambassador to China
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Former Itochu Chairman Niwa Uichiro, who in
2010-12 served as Japan’s first ambassador to China
from the private sector, offered a comprehensive
account of China based on his firsthand experiences,
urging the audience to learn more of the contem-
porary history of East Asia. He also underlined the
importance of education, in the face of a declining
birthrate and aging population in Japan, in order to
remain an active player on the world stage.
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Rikuzentakata in 2014: A Work-in-Progress by Mina T. Son

Mina T.Son Filmmaker; US-Japan Creative Artists Program Fellow
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Korean-American filmmaker Mina T. Son showed
an in-progress version of her documentary Rikuzen-
takata, regarding a region affected by the March 11
earthquake and tsunami. Returning after having lived
there as a JET teacher a decade ago, Son weaves to-
gether stories of the locals with their ambivalent
feelings about the city’s current landfill project.
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Why Is the Intellectual History of Tokugawa and

Meiji Japan So Interesting?
Watanabe Hiroshi Professor, Hosei University

Sept.20, 2016 A V77— NI EDEE-2030FICHIFT
Nitohe WH #H BEEERARFRBEBRIADEZBR/ K
The Building of an Internet-based Society Toward 2030
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Studies, Keio University
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A Shift from “Merely Praying for Peace” to “Creating Peace”
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I-House holds various public programs to deepen
international understanding. Please visit our web-
site for information on programs. [WEB! indicates
more detailed reports are available.

Akashi Yasushi Chairman, International House of Japan

I-House

www.i-house.or.jp
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Urban Pockets of Treasure
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Michael Molasky Uchinuma Shintaro

Professor, Waseda University Book coordinator; B&B bookstore co-owner
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You may have heard of the term “third place”—cafés, bars, bookstores, and other hangouts that are
neither the workplace nor the home. The value of such places is currently being rediscovered. We invited
Michael Molasky, who has long studied izakaya (Japanese-style pubs) as an urban cultural milieu, and
Uchinuma Shintaro, who has proposed a new business model of the small neighborhood bookstore as a
potentially lively “third place,” to discuss the attraction of such spaces.

Bookstores and Bars Are Similar?
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Michael Molasky: Uchinuma-san, what was it that
inspired you to open B&B in Shimokitazawa?

Uchinuma Shintaro: It's been two years since we
first opened in July 2012. I've always loved book-
stores, and | had become what | call a book coordina-
tor, selecting books for the reading nooks in clothing
shops, cafés and restaurants, waiting rooms in hospi-
tals, and the like. Then | participated in a project for
a magazine that involved visiting bookstores all over
the country, which made me begin to think more
seriously about what the bookstores of the future
ought to be like. What can the small neighborhood
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Born 1956 in St. Louis. First came to Japan in 1976. Earned a doctor-
ate in East Asian Languages and Civilizations at the University of
Chicago, specializing in Japanese literature. Taught at the University
of Minnesota and at Hitotsubashi University before being appointed
to his present position at Waseda University. In addition to Sengo
Nihon no jazu bunka [The Jazz Culture of Postwar Japan], which won
the 2006 Suntory Prize for Social Sciences and Humanities, he is the
author of a number of essays and books dealing with izakaya culture
in Japan, including Nomeba miyako [A Man’s Pub Is His Castle]
(Chikuma Shobo).
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bookstore do to feed the intellectual curiosity of
people passing by, and how can it manage to sur-
vive? My answer to this question was B&B, which |
launched in partnership with Shima Koichiro from
Hakuhodo Kettle. In addition to the books and beer
of our name, we also hold nightly talks and other
events, and sell the furniture we use in the shop. In
other words, our overall business is based on several
revenue streams, all to maintain our profitability as
a bookseller.

Molasky: It's an intriguing strategy. When | vis-
ited B&B | was really struck by the amount of imagi-
nation that went into your book selection. The way
books are selected and categorized for shelf display
can give very different impressions, but | think the
selection at B&B is one that 10 different people
would find interesting in 10 completely different
ways. | sense a playfulness there, and a kind of trust
in the patrons. And | think this communicates to
customers.

One of the first books that caught my eye was
by Shono Junzo. He is a low-key but sophisticated
writer, one whose work echoes quietly in your mind.
He was never a best-seller, even in his day [the 1950s
through the '70s]. Quite a nice pick, | thought.
Uchinuma: Thank you. A lot of folks who haven't
been to the store seem to think it is some kind of
flashy place where the books are just a sideline
[laughs]. But we actually take our book selection
very seriously.
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| think our encounter with a book is a lot like
meeting another person. At B&B we consciously
avoid the handwritten store recommendations
which you often find at bookstores. That's because
when our patrons stand in front of our shelves, we
want them to discover for themselves the books
that interest them. A little thousand-square-foot
neighborhood bookstore like ours is not so much
in the business of providing people with specific
books on request, but in trying to provide interest-
ing books for people who are not sure what they
are looking for. We can’t win the numbers game
with Amazon or the big bookstore chains. But pre-
cisely because of this, “our little world” can’t be too
small. It's fun to have interesting jumps in our se-
lection—"I can’t believe this book is right beside
that one!”—and offer people new discoveries. And
we want our customers to keep coming back, so
we turn the shelves over pretty regularly. Just like
you might meet different people each time you go
to a neighborhood bar, we'd like folks to experi-
ence a bit of chance encounter in their reading life.
Molasky: A bookstore like B&B really is a bit like a
quirky local pub, a place you can go to with the
sense you might make an interesting encounter or
discovery. Work and home can get humdrum, and
we like to have a sense of anticipation, thinking
there must be a more fulfilling way to spend out
precious time. If we've got a place where we are a
regular, we can relax there, but can still feel the
excitement of always encountering something

Uchinuma Shintaro
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Born 1980. Graduated from Hitotsubashi University with a degree
in commerce and management. After working for a company orga-
nizing international trade fairs and an independent bookstore,
he became a book coordinator. In 2012, as a joint venture with
Hakuhodo Kettle, Inc., a creative agency, he opened B&B (for “books
and beer”), a bookstore and event space in the Shimokitazawa
district of Tokyo. He is the author of Hon no gyakushu [The Revenge
of the Book] (Asahi Press) and other works.
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The uniquely arranged shelves in B&B are
stocked with some 7,000 books to invite the
reader.

new. | think that’s the attraction of the so-called
“third place.”

The Essence of the “Third Place”

Uchinuma: The “third place,” as we often hear it
now, usually refers to places like bars, coffee shops,
and perhaps bookstores. But | do wonder if we can
really think of all such places in the same way. After
all, there are other places in the city that people
casually stop into, such as convenience stores and
drugstores. But in the sense of encounters and
communication with other people, they all seem
completely different in nature.

Molasky: It's true that as the phrase “third place
has gained popularity, its definition has broadened
and lost some of its usefulness. As you know, the
concept of the third place was popularized by the
American urban sociologist Ray Oldenburg in his
book The Great Good Place,* which mourned the
loss of community in contemporary American soci-
ety and investigated the nature of human connec-
tions in such representative third places as the
French café, the English pub, or the German bier-
garten.

And what about Japan? Here, the archetypical
third place is the izakaya, or Japanese pub, and
especially its most humble variant, the akachochin,
with its red lantern outside and single narrow
counter. You might say it is one of the few places in
urban daily life where strangers can mingle casu-
ally. Japanese coffee shops, conversely, are places
where people basically go to be left alone, and
convenience stores are too soulless, with even the
staff turning over every few months.

”
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Uchinuma: In your own writing, you cite the Jap-
anese public bath or sento as another venue that
functions as a third place.

Molasky: Yes.To me, the essence of the third
place is that it is one where you are greeted as an
individual. If a shop and its owner have a strong
personality or individual character, then this at-
tracts people who appreciate that, and a loose
relationship naturally develops. Over time, these
regulars nurture the place along with the owner.

The communication does not have to involve
engaging in a lot of discussion with other people.
One regular at the izakaya | go to almost never says
anything, but is clearly enjoying being there, drink-
ing with the other customers. So he, too, is a partic-
ipant, contributing to the atmosphere of the place.

So what is the significance of such places? You
could make the same food at home, just as you
could have the same books sent to your house. But
it wouldn't be the same, would it? In urban life we
are constantly surrounded by strangers. And pre-
cisely because of this, | think it is important to have
places where we can reconfirm our individuality
and have it acknowledged by others with no refer-
ence to position, title, or status.

In American cities, there are frequent opportuni-
ties to have casual conversations with complete
strangers—the checkout line at the supermarket,
waiting for a bus or subway. But in Japan, at least in
Tokyo, this is not the custom, and as urban stores
and businesses become ever more homogeneous,
third places are becoming harder to find.

Enjoying “Place” in the Age of the Internet

Uchinuma: One thing bothering me recently is
what | think is an overreaction to leaks of personal
information. Of course things like credit card secu-
rity are important, but these days people are get-
ting upset over information that not long ago was
regarded as common or public knowledge. On the
one hand people want to be acknowledged as
individuals, yet at the same time they have be-
come paranoid about sharing any information
about themselves with others. This probably has
something to do with the fact that Japanese have
always found it difficult to talk to strangers, but
some people seem to resist shops that give off too
much of a whiff of individuality and prefer to go to
chain stores where no one is likely to talk to them.

Molasky: People like that may very well be
engaged in an active social life on the Internet. The
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Internet is a safe haven where you don't have to
show your face or name, and where communication
has become highly specialized—where people
with similar interests can congregate easily. It's
really convenient for gathering technical informa-
tion, but when the community space is restricted
to this virtual realm, it becomes difficult for people
to come into contact with others who are really
different from themselves, or to encounter envi-
ronments different from the familiar one in which
they have been raised. In real places, the people
you encounter are not limited to those of the same
generation, orientation, background, or interests.
Uchinuma: Some people are saying that the
physical bookstore is no longer necessary, but | ab-
solutely disagree. The advance of technology and
the Internet has made connections among people,
and between people and things, much easier.
And | think the form of our communication around
books itself contains great potential for change
as a result of the Internet. But no matter how much
technology advances, people will continue to
desire the opportunity to experience new encoun-
ters in real places. Although there may be many
people who are as yet unaware of having this
vague desire.

Molasky: It often takes an encounter with some-
thing new to realize, “Oh, there are such things in
the world,” or “Oh, | never looked at it this way
before.” In my classes at the university, | give my
students the assignment to go alone to a local pub
or a small sociable restaurant where they are likely
to be engaged in conversation. By doing so they
meet different people, encounter different opin-
ions, come to know themselves better, develop the
capacity to imagine the other person’s point of
view. And | think this expands and deepens their
understanding of the world, at least a little. In this
new era of virtual communication, | think a “place”
where people who would not ordinarily meet can
come into contact with one another is perhaps
more important than ever before.

* The Great Good Place: Cafés, Coffee Shops, Bookstores, Bars, Hair

Salons, and Other Hangouts at the Heart of a Community (New
York: Paragon House, 1989)

ZOXHKIF2014FE9R18HICITONIcHD T,
This dialogue was conducted on September 18, 2014.
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Introducing historical events or persons related to the I-House

[ ERGEM® ] i
Fukuda Naomi user-2009

FARADEBEPLI7LYRA-H—EX—STRHELDFIDIS ULRIBEY —EXZBAIC
BAITNLKRALVLZED WS BRI REDONRNNEEREHHBHBZHIC, 19304
RICKIVAVKRZTREERRZZZV. KERZNEETOLEENSZZRINLVIFEL
cEAR BLIEENEEP. ERHZ2XRFONEE - BRIVOREICEMN 1953F. =
MEZERICHRERE KEREENOHEFKEY. HEAMADFIIESERETHEADSER
ZIDRSARBRE REBFROAERICERRREZRUfc. DREIETERDENIZDDE N
FHY—EXBAD—A T AOBBEEVWSEAZNEESICHESE. BSOBHB LD
FolcEWS ZDERBICREARELDTATIVT Ve MEBARORERERZ(TASI U,

Fukuda Naomi was a pioneer librarian credited with introducing the
open-stack system and reference services to Japan—features taken for
granted today. She studied library science at the University of Michigan in
the 1930s and worked at the US Library of Congress before returning to
Japan and helping to establish the National Diet Library. In 1953 she was
named the first head of the I-House Library, in which post she not only
helped to modernize Japan’s library system but also made an invaluable
contribution to Japan-US intellectual exchange, organizing a field seminar
to US libraries and compiling a guide to reference books for scholars of Jap-
anese Studies. Her legacy lives on, as the librarians who worked under her
later spearheaded the development of library science in postwar Japan.

[ RFILR-DF—] i i
Donald Richie us-203

BEDOBAXEMRMICERBRINEEZRLULRFILR-UF—,20134F28IC88TIDit%E
F2FE T HEAXEED DIFEARBREZ HFICA BN Ulco JNER TP EER. BOR A
EDQEENSMIZROERET REVARREI BN TRA TSN DI &R oD,
VF—DIERBICLDETENREVN BRI REBEDDND IFRERLFIREZHDHIFE D
XF-RE - X2 RICBE DI EERFI VTP F—DREDbEICHESN. EERMBE
MELIDDHABRYIDELT FHREREBICHEY o7 EONRRIURNCHFHFICRKEOES
HEEZ RKPRE—N—DMBBEHF IR S IcZDRATRRDICIE. EARERICHERICH

BV AFERBFIRTHISELLEBDEBD—IHNAERN T,

Donald Richie made an enormous contribution to postwar Japan-US artis-
tic exchange, introducing Japanese culture, particularly film, to a broader,
international audience. In addition to highlighting the works of such giants
as Ozu Yasujiro, Kurosawa Akira, and Mizoguchi Kenji, Richie was instru-
mental in enhancing global recognition of lesser known, independent film-
makers. He was closely associated with I-House over the years, having
served as councilor, and was also an excellent moderator at various lectures
on Japanese culture. His extensive knowledge, eloquence, and quick wit
ensured lively debate; he was also very balanced, giving equal time to both
big-name and little-known panelists—in much the way he sought to re-
main a fair critic of all types of films.

[)gﬁllog raph

ERXEEEDT —IUYIPLAN I VREMSNIcARREICR AW EEH 2123
SMeINSREBEENOFTEEE (1907-97) DIERE. BEAZRKRT DRERE LTEAT
HABWRELN . BARFEILCZOFvITORY—MNIEL /U O-ETYF+—LTH
BANBIZREUCON 44BDEEL 5T FTDBE . Z2—F— IV TOREESDOIEXKT
BIEBOICREIC.UHROSEEEROMAERDP T VRS L SICEHDION. BRI 3
YVAYI Tz —ZHORA T IV YR BEZIEUHONY P — NROEEICHES N FEE
FHRAEBHD S FHFLOBFEELR Lo FOLEBEIS. RERNZIZUH . FRIMIDOL X
RSUAZa—DERFPIIVAIZAA—RICEFTEOERNZFEbNTW 3,

Have you ever noticed the xylographs (hanga) throughout the I-House?
Those masterpieces are by Saito Kiyoshi (1907-97), an accomplished hanga
artist. In 1952, the year after receiving the Japan Prize at the Sdo Paulo
Biennale, Saito made his first trip abroad to give an exhibition in New York.
In preparation for his trip I-House Chairman Matsumoto Shigeharu pro-
vided Saito with numerous introductions to people in the United States
including Blanchette Rockefeller (wife of John D. Rockefeller lll), a doyen of
the NY art world. It was for such reason that Saito came to design the origi-
nal menus for the I-House’s dining room and its Christmas cards.

- EREREOREETIE REICHATIENEZHFIRMLTVE T CREEZSFELTVET,
% SHIAICET 2 MIET 7Y hECELLE W, www.i-house.or.jp/programs/library/
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Books related to I-House are also available in our library. For more information on use,
please see www.i-house.or.jp/eng/programs/library/.
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Kabayama-Matsumoto
Room
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XEBRIEEENTEDE A
Admission: 1,000 yen

(Students: 500 yen, Members: Free)
Lunch is NOT included.

I-House Lunchtime Lecture
EURGEEELDH
—3—OvNRNIicEBT2HEEEDE
Hrh £H mrszczozs

Why the EU Is Important
Integration and Separation in Europe

Tanaka Toshiro Professor Emeritus, Keio University

201377 F7H B L EU (BRMESR) 28
HDEIIERUVEL . UL =T Y- 23y iRe
DEETRBFRRIEIVWELZOELT . v v71F-1E
REHSBZOVTEDORMRE MANICEXGRPE
ZERIFTRBEZBATVWET ZS5ULIEUDEMIE
HRATHEEFEINBIRNERLE EURRDE—
AE -HFRBEKIEERUVET ABETIK. 2EH
KICESDTEUNEERDMN £ READRAY RS
YRPAGI—Zr ORI EEGE . O—HIXLD
BEICDWTHRELWEEET,

In 2013, Croatia joined the European Union and
the EU has enlarged to 28 countries. But the econ-
omy has not revived fully after the 2008 world
financial crisis and there have been no effective
measures taken toward the Ukraine crisis. Pro-
fessor Tanaka, a leader in research on the EU in
Japan, says that the importance of the EU even
with these influences to the world is underesti-
mated in Japan. In this talk, he will speak on why
the EU is important to Japan, as well as the mo-
mentum for localism, such as in Catalonia and Scot-
land, that can be witnessed today in Europe.

2012 1.

6:30 pm @@

BE
Lecture Hall

SINE &8
Hig BEAEREHR
tvy—

Admission: Free
Co-organized by
International Research
Center for Japanese
Studies (Nichibunken)

BXH-PANDREETA—F L
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Humor, Parody, Taboo in Edo Art

The Social and Cultural Context of Ukiyo-e and Shunga Past and Present

C. Andrew Gerstle Professor, University of London; Visiting Research Scholar, Nichibunken
Yano Akiko (Commentator) Research Associate, Japan Research Centre at SOAS, University of London

RERBEYEOEFBERE (2013F) 2BHELLH—I K
IWERIC.BAXEO—#E L TEHIGDOMRIC
EIHHHOEEN. T FHIREWSIvUilE
JOEHOAAICEHRZIEBRT HCHICEEZ
MRIBEERICODVWT.ARBYETOREZDR

This talk will discuss shunga (erotic prints) in rela-
tion to the larger world of ukiyo-e and present a
case that shunga are an important part of the Jap-
anese cultural heritage, deserving of research for
a better understanding of early modern Japanese
society. The focus of the talk will be the shunga

BERMCRFLWELEEXT,

exhibition held at the British Museum in 2013.
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6:00 pm @GN

Ed
Lecture Hall

SN g8
HE.FAYA-hFIREES
BEHARtEY5— BERHE

Admission: Free
Co-organized by
Inter-University Center
for Japanese Language
Studies, The Nippon
Foundation

FAUN - AFIREEABEAMA LYY — LIFvr—-2 =X

EROHEEHISVHEL TRDNIC204F,

PYRIb=d—=FY n—n—rxzxis

Toward a Social History of Japan’s “Lost Decades”

Andrew Gordon Professor, Harvard University

NTIVEER BERICHIZRAR. Y v/X> - T
XY= TV EMINZBRBERELIS 1R
HERvEibEECENE RSB LELEER
FIATOVIALATIRI-RYKICKEREEHN
XROFTIDOEMERFLTWREEXE T E
BE20FICSEIEBRETESNTCELHEADE
RICBET 2PN OBERICOVWT IEERERRE
ZHICHFFELWEIEEET,

A profound shift has taken place in perceptions of
Japan since the bubble burst, as well as significant
changes in social and economic structure and
behavior. Professor Gordon will analyze these
two shifts, placing them in a longer historical per-
spective and discussing the problems in the nar-
rative of decline over the past two decades by
looking at the situation of “non-regular” employ-
ment (hiseiki koyo).

NOTICE
KU>o/FH—h
ERY—E2OBASE

FANTANEETZHELHIC. RERNDLANS Y THRMF. 58
EOFHUERA I ERFIVOVNWTNIHZSRRDSZ.KBE
WeleWieAIKE A—e—/fRF B TARIV—L(T1—F7
VI TZRTAY (LARTYSAKURA) EH—EZWULE T,
Complimentary Refreshments

at I-House Restaurants

On the day of programs, the restaurants at I-House will serve a cup of
complimentary coffee/tea or ice cream (The Garden) or a glass of wine
(SAKURA) to customers with their meals. Please show your registration
confirmation e-mail, I-House Quarterly, or flyers when ordering.

ZF 9 (Reservations): 03-3470-4611

RKEDY—F—wsieD—
HMEBEFERD BREFE4HE!

EFEHNRETFICI> R EROU -5 —BZEMT 57,2008
FICHARSNEHEFERR, ZOERH- FLHOBENETEZIN
U BITAN, 201 5FEICTITSNE T . SEIFERN TR
BEEIERCUCELIBZDOFEEEZBHTFETT .

Nitobe Kokusai Juku

Lecture Series, Volume 4

A new volume of the Nitobe lecture series, for 2013 and 2014, will be out
in summer 2015. The Nitobe Kokusai Juku was launched in 2008 to foster
a new generation of leaders committed to enhancing the public interest
from a broad perspective and able to function in an international envi-
ronment. Volume 4 will include 13 lectures by prominent global leaders.
(Japanese only)

Reservations & Inquiries

7077 LDCFH - -BEWSDE
HiiPHZHEEVWWUET Reservations required

EREX{EREE £EE Program Department, IHJ

Tel: 03'3470'321 1 (Mon.~Fri., 9:00 am-5:00 pm)
e-mail: program@i-house.or.jp

Fax: 03 '3 470 '31 70
web: WWW.i-house.or.jp

KTOATSLRBPOERBVERICED  F Y ELBLOCEENECZHENHDE T BHLAADEREF BT HHDOEREEZEMSE LS,

KETOT SLDF#MPHEMOTOT7r—)LIF. VT A hCTEBILBRNET,
X&Z 7077 L0FSEEG. RA EHSNTWSHBEREDOI0AFIERDET,

KANRY MR EBERDLA NSV SAKURAE T =S VY I TH - =TV BRERAEVE T CHIADRIE FRIDS FHREREIDOWLET,

PLEASE NOTE: All programs are subject to cancellation, rescheduling, or change due to unforeseen circumstances. When making a reservation, please include a daytime contact
number or an e-mail address. A detailed schedule of the programs and profiles of the participants will be available on the IHJ website. As a general rule, the doors open 30 minutes

before the start of each program. The restaurants (SAKURA and The Garden) at I-House may be crowded before and after events. We recommend that you reserve a table in advance.
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A Cultural Salon

E W
AIX{LTRE

Kondo Seiichi
Former Commissioner for Cultural Affairs

EBRIRZPZPONMITDIBDDE ZNETOEE
HEEDES S EE DS EBRARICED . RMENBEE
B FREBOBE . AFICFANRITLRE TN
CEDEWRDDFHFOLEHFTRIBEZE LTS, N
MPAINTZACADDS EZEDFA,

FANDRADZEFHEZAEDNSH>TW . 2F
PREX TN UNULEDEDE L EMIEZEA >
ZDIE. 2003 FICABEOERREIBRICK > f2&
ERFDIBTFANTRFRENEZFLWRRICH -
o UNUBIROEEXEIEFZ T RVE WS ELR
DHE HFOER BENEEROY—F—2vT/IC
SDREBICBEHEEDYI >,

M. T =T ILEE WSLTIEATT 1) ™PH. R
BSABTRTIMITFIN\IRDBAFMES T
HEBRNGAN - IR R XEAE—DY T 7
KRBT EE>TEIWEFEMADENRZ B AFER
DHITEZEDLEDABDBRLIBWEFICTZ A DA
HAS2=74—DOAKICHIFBHEICHRSTHED 4
REBEICET 2 EIF—CTRABEDOREEL AT«
FDARICHBBEWTED . EETRMEVNDDIERE
BN INEFERZH DB FTOSHEICONDD
DTV REBAIRICRA U AE B R DBRIER
FEREE ZNERRLESEVWSERNBEHERD. 3]
EMOSNTHHTHBEICR D T,

SEZLBROELIL-—LANFET. EAEEL
TWBTKHOVF. BEELDREEIITH XL
MT7 =T AN FABANBRIC{LEEDESTO
YDFELT ZZIES>TDH T,

FANTZANINDSHHRICBINZIRRDGE
UCESICEEBLTW ZEELASHITZLTWS,

Driving down the gentle slope of Toriizaka, | enter a
part of Tokyo that is full of greenery—a far cry from
the clamorous entertainment district | just left
behind. Moving past former daimyo estates and
schools, | catch a glimpse of the stately entrance to
I-House on the right, filling me with eager antici-
pation and curiosity.

I had long known about I-House, having at-
tended meetings and weddings there, but it was
not until 2003, when | was Director-General of the
Cultural Affairs Department at the Ministry of
Foreign Affairs, that | fully came to appreciate its
charm and value. At the time, I-House was going
through a financial crisis, but thanks to the able
leadership of Chairmen Kaji Motoo and Takagaki
Tasuku, that was overcome without compromising
the basic I-House policy of not seeking direct gov-
ernment assistance.

One of the best things about I-House is the kind
of people it attracts. Sitting in the lobby, | would run
into all sorts of familiar faces, many from the US
intellectual community.“Oh, Dr. [Ezra] Vogel, | didn’t
know you were in town,”| would call out to the Har-
vard professor. “Hey, Kondo-san, how have you
been?”| frequently bump into senior Foreign Min-
istry and media officials at workshops here and
am sometimes reunited with old friends that | have
not seen in years. The quality of international ex-
change experienced at I-House is something that
other institutions cannot easily imitate. This is no
doubt the fruit of the conviction and passion of
Matsumoto Shigeharu, who strived to found I-
House, and the efforts made over the years to up-
hold his vision.

I am particularly fond of the spacious Kabayama
Room that overlooks the garden, and it is here that
I host my monthly “K Salon” during the summer
and winter months. It is an ideal gathering place
where cultural, artistic, and scholarly figures can
freely discuss what is on their minds.

| sincerely hope that I-House will continue to
grow as a center of cross-cultural exchange held
dear by people the world over.

\-House
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I-House x Kisako Intercultural Institute

RETHFSEFLAE(2) MEEADERF

Delve into Japanese Culture @l-House:
Invitation to the Enchanting World of Kabuki

EREXCREEF YT I BEAXICELDBEABEADA L P BEDOX L ZEEFTEDL
TEWHEAANDAR ZNREVCHBEZHRARELEX T SEIFREXOMRZEREBARFE
DEMREFHEBIED E R T TRV 7T A~ BLEZ W,

I-House and Kisako are offering sessions for foreigners and Japanese interested in learn-

ing about Japanese culture in English. In January 2015 Aoyagi Yumiko, associate profes-
sor at Tokyo Seitoku University, will guide us in the world of kabuki.

BE / Date 2015.1.24 sat) 1:30-3:00 pm
S%E /Language REE El‘lgliSh

B /Admission ¥2,000 (34, Fa1iA0\E¥1,500, SIH £ /B UAICRETEAOH RER) EFH
2,000 yen (1,500 yen for students and advance payment; Free for guests staying at I-House on Jan. 23 or 24)
Reservations required

Ty A4 9—=AIFaTIL 12RAT1T71—bk Kisako Intercultural Institute

CFH-BEVWEDE | Tel03-3280-4535(Kisako) E-mail: info-culture@kisako.com
(Reservations & Inquiries) i Web: www.kisakoevents.com/

Reading About Japan at I-House Library
Jahya-PEIro7—/RICELBEAGRS
1 £ & #ZE Kafka on the Shorea a0 H7 1)

Giorgio Amitrano Reads from Kafka on the Shore by Murakami Haruki

RRBAXZZREXITZERO— AN LEBOERITBATHA0U LDOEFICHRIN.
HAENICEWVWTHEZRZ T TWET, SEDBFHERTIE. 20 5Kafka on the Shoreg%
1ZVP X SEBERDY NI - FINT—/KIBERERZATRETHRLET,

The works of Murakami Haruki, one of the most remarkable writers of modern Japanese
literature, have been translated into more than 40 languages and highly acclaimed

internationally. In this session, Professor Giorgio Amitrano, director of the Italian Cul-
tural Institute, will read from Kafka on the Shore (Umibe no Kafuka) and discuss it.

HE / Date 2015.2.5 (thur) 7:00 pm

AFSRICEBREZFELTVET . Areception with light refreshments will follow the reading session.
& /Language xEE English

SIN#E /Admission EELRERE MNEcS ER —2:¥1,000 EFH
IHJ members and Library members: Fre@  Non-members: 1,000 yen Reservations required

EfE (b2 BIEZE |-House Library

CFH-HEHAVWEDE | Tel:03-3470-3213 (Mon.-Sat., 9:00 am—6:00 pm) E-mail: infolib@i-house.or.jp
(Reservations & Inquiries) i Web: www.i-house.or.jp/eng/programs/library/



What Is I-House?

&S ZEERXEREN

NS EEANEEX L REE (I-House=7A/\DR) iF. BEAREHRDALDED
XA REANG 2B CEREEEROREEZRNZZEZBMIC, 19524
Ay 2 7x7—MEZRBLHETIRADEBRPLPEANSOXIEBICLDERTL
SNFEFORBEATT . HODEENRIREOR T HFDALHEL,
BRUBVESTHBIE TS I ZRELTVWET,

The International House of Japan (I-House) is a nonprofit, nongovernmental
organization incorporated in 1952 with the aim of promoting cultural ex-
change and intellectual cooperation between the people of Japan and those of
other countries. Inspired by the beautiful traditional garden which surrounds

the clean yet graceful design of its buildings, both foreign and Japanese visitors
can come together in creative dialogue and relaxed contemplation.

How to Support I-House

CAR.CHRHOEEW,

EREXCREDOEEIF EANADZSHOBEA X BRMERENSDIIEIC
LOTHASNTVWE T HUFDFHEEICTERWLLEFZESRICEK. €V
CARBIVWRITENEVWSETREOEEICCHNZEMVWERL LIFFI. 1
B ABRYEAEATHIEBRXMERENDBAEI®EANCEIDSHFMICIFE. T
ELOBERENERINETT,

The activities of the International House of Japan are supported by individual
and corporate members. We welcome your contribution through becoming
a member, renewing your membership, or making a donation. Donations to

the I-House by domestic corporations and individuals are deductible for tax
purposes in Japan.
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